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Who are plurals? NE#
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BABY GEN X MILLENNIAL
BOOMER PLURALS
Ages O - 17
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Connected homes Newer career choices Higher spending power

Strong world Gamers alike: Socially active
awareness Boys & Girls #SelfieGeneration
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Assets @ home e s
T

Mobile Phone
Two Wheeler

Colour TV Colour TV in 2012 87%

Plasma/LCD TV/LED TV
Desk Top LCD Plasma in 2012
10%
A separate room for your child/children
Net Connection in 2012
5%

Internet Connection

Laptop

Car

Tablet
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TV remains # 1 Nk
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97

%

Watch TV Read Read Books Surf Read A Listento Watch A Visit a
Newspapers Internet Comic Radio DVD/VCD Cinema
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Kids’ love cartoons the most! Ee
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Type of Programme All Kids Male Female 7-10 Kid 11-14 Kid

Cartoons 73 75 72 82 65
Comedy Shows 6 6 7 5 8
Movies 4 5 4 2 6
Family Serials 4 2 6 2 6
Dance/Music Shows 4 3 5 3 5
?(I)CtI;:rr$ﬁ;?1rré:sartoons) 2 3 2 < 2
Game Shows 1 2 1 1 2

Sports / Adventure 1 2 (o) 1 1
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Single TV households & Co-viewing rﬂﬂﬁﬁﬁ
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parent-couples

97%

households are

single TV
households

3
iy
R

watched TV with their
child everyday of the
week




VY

N=z1r/

ISeyeratians,

/apﬁ.‘.‘é?\
COMPUTERS &
INTERNET




Computer usage
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1in 2 Kids
uses a Computer

16% KldS use at home
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accesses the internet
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50% Kids access at home



Parents unaware of kids’ presence ow N
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social media
1in 4 kids claim to be  parents’ believe only 1in 20 9.4 in 10 parents monitor
active on kids active on Social kids’ behaviour on social
Social Networks Networks networking websites
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33%
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Kids in homes with a mobile phone

71% kids are mobile phone users

17% parents use more than one
mobile phone

Kids using o . . .
Mobile Phones 81% 71% 65% 57%




Connected Kids

62% use

parents’/other family
members’/relatives’
phone

4% share a mobile
phone with siblings
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Things kids do on
mobile phones

1. Play games

5. Watch videos &
movies
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Gender biases?

15%S
Boys got
Cricket Kits

65% s
are gifted

Remote Control Car Games - 8%

Board Games - 6%

= Soft Toys - 6%
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14%

Girls got
Dolls, Dollhouses &
Pretend Play

Soft Toys - 13%

toKS .by Board Games - 6%
their
parents Cars, Trains & Automobiles

- 5%

= Puzzles - 5%




Boys love Cricket, while girls Y
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prefer Badminton Grsroriams

2016
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Like to watch Like to play
% %

28
0 J

36
29 2
2 20 . 23
'il 131213

Cricket Badminton Football Tennis Basketball Cricket Football Badminton Tennis Basketball

Total mBoys uEGirls m Boys mGirls



Kids play video games: boys & girls \A N
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53%

Boys are
video gamers

Girls are
video gamers

Gaming Console All Kids Males Females
PC Games 15 14 17
X-Box 15 15 16
Sony PSP 14 14 14
X-Box 360 13 14 n
PlayStation 2 9 9 8

PlayStation 3 7 8 5
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Kids’ & Superhero Powers Nezﬁ'
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Kids react to immediate environment when tasked with addressing
larger issues

All Kids North South East West

1. Eliminate poverty/hunger 27% 27% 27% 38% 21%
2. Promote peace and stop violence  17%  17%  18%  15%  17%
3. Eliminate terrorism o5 £ 14%  15% 7% 13%  21%
4. Do away with religious violence n%  12% 9% 9%  13%



General Awareness high for kids ‘ﬁezﬁ'
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Participated in
Swachh Bharat events

2 in 3 kids -
aware of Swachh Bharat Abhiyan % -
47
No 40
36% 37 I
64% 8 Metros Metros 5-10 1-5Lakh LC1towns
Lakh towns

towns
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Kids ready to explore new career paths =T
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1in 6 kids N 1. Social Worker 3%

ready to break away from ~_=Dancer 3%
“traditionally accepted” careers = Singer 3%
IAS/IPS Teacher 4. Pilot 2%

18% 9% = a9 20 | mmmmmm e e e e -
= Photographer 2%
I 6. Business person 1%

Engi T e e VNSNS T ooy

"% _ SSclerfisERY A o)
.. = Painter/Artist 1%

Doctor trac:g(i’/(:nal o _:_ I_:_o_'_'r'_c_'_a_'_‘ ______________ 1_%_ gl

2t Choreographers, Air

steward/stewardess, Chef,

— Mathematician
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Parents encourage their Kids to readz.7'2%%...
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55% parents encourage their child to read
Physical books not out-of-style...yet

| read physical book A E A R 6” { { -
rea SICA ooks - -~ - - . . : _J

| read bile/smartph R LR A { { e
rea on moolilie/smaripnone @%@@WWW WW

| read on tablet

| read e-books on e-readers like
Kindle




Parents spend time with their kids -2

No
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65% parents of kids 4 - 6 yrs
spent time playing with
their kids last week

46% parents of kids 7 - 14 yrs
spent time playing with
their kids last week
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Parents save for their Kids Eibier e
62% parents Child specific schemes
save for their child over generic schemes

Child
Specific
40%




Parents send their kids for tuitions ﬁ’ﬂ”

Eral i ars

Subject North South East West
English 73% 42% 71% 58%
Mathematics 58%  36% 68% 48%
Science  33% 20%  46% 24%
Hindi 4% 23% 3% 7%




Parents like their children to N
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participate in extracurricular activitieg=r=rar:o-

POUWER
< TO THE KIDS ",

Social mores evident in different preferences by region

Subject North South East West
Dancing 37% 49% 30% 58%
Drawing  26%  39% 88% 7%
Cricket  27% 20%  13%  25%
nement_ 2% 2% &% 7%
Pottery 14% 12% 2% 5%
‘Karate % 4% 3% 0 N%
‘Swimming 5% = 10% "% 9%




Most parents satisfied with kids’ \ﬁ yv
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Worries increase as kids grow older

% a1 Worry 4 - 6yrs 7 - 14yrs

34 32 32 Irregular eating habits 42% 41%

Loss of appetite 3% 35%

=8 Junkfood consumption 32% 32%

Lack of exercise ~ 28%  33%

|  Lack of outdoor sports  16% 21%

fpg ®2 % B& T82 Z:  Inadequatenutrition  14% 19%
Pe2 8% ¢ Bp R g

v c



Kids & Parents think alike on \ﬁ yy
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78% Kids help their parents in choosing
their travel destination

Parameter Parent Child

Malls 35 33
‘Natural Attraction 18 18
‘Zoo/Aquarium 1w 19
~ Amusement Parks 12 5



Kids influence their parents’ 4 _ s
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purchases
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>50% Kids Have Influence
Consumer Durables

Microwave Washing Refrigerator TV
oven machine




Kids influence their parents’ Y
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>60% Kids Have Influence
Consumer Durables

Motorcycle/
Scooter
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CELEBRITY SPOTTING!




Favorite Actors




Favorite Actresses
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_Homes Kids ready to | pocket Money
with Kids are | explore non- | doubled over

adopting traditional 2012
technology fast careers

Gaming is
the #1 online
leisure activity

Watching ' High purchase
TV #1 media; influence
activity
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